Srand l0go guidelines

Discover all the variations of our logo and read our full brand For approvals, please send to the Brand and Design Manager
guidelines on our website.
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Logo Logo (with tagline) 50 years anniversary logo
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Use this lockup on any major It is crucial the tagline lockup is Use the 50 years lockup when
public facing brand materials, to used at scale to ensure is clearly referencing Landcom’s 50th Anniversary
strengthen brand awareness. legible. or in other relevant anniversary contexts.
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(® Important information

Use RGB logos for all digital applications and CMYK logos for print, selecting the colour and orientation variation that best fits
your design layout and ensuring enough clearspace between elements.

Clearspace

Always leave space around the logo to keep it clear and easy to read. Don’t place text,

images or graphics too close. This applies to all logo variations.
Landcom

Logo usage rules

Always prioritise legibility of our logo. If required, adjust the background image or colour to improve visual clarity.
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